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NEW CAMPAIGN LINKS GRILLING TO REAL MEAT AND
REAL RANCHERS

Promotion links ranchers and beef to pride and patriotism

BN SKY,
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SPONSORED - The Montana Beef Council (MBC) is kicking off summer with a brand-

new campaign called United We Steak. This campaign encourages consumers to gather

around the grill with their favorite beef cuts, while taking time to enjoy the comfort and
' comradery of mealtime.

\
| “It feels great to celebrate beef and be able to take part in this nationwide campaign,”

says Chaley Harney, Montana Beef Council Executive Director. “Preparing and enjoying
beef together is such a fun activity and we look forward to helping Montanans do that
through recipe inspiration, grilling tips and more!”

NORTHERN
AG
NETWORK

Ran 144 radio spots
with an average of 3
bonus spots per
month

Delivered 65,299
pageviews with an

average click-thru
rate of .09%

Quarterly
sponsored content
online




MONTANA BEEF
QUALITY ASSURANGE

* |7 total events planned (7 canceled due
to COVID)

— Additional social media, news postings
and email campaigns added to promote
awareness of BQA and online training

* Average attendance: 45+

* Ranchers and operations in attendance to
event range from 150-2,000+ herd size D
and included seedstock, cow/calf, feeder,
stocker, feedlot, veterinary, allied, youth
and educator.

* 2020 BQA Award for cow/calf operation-
|X Ranch

BEEFBOARD.ORG

Safeguarding the Judicious Use of Antibiotics | Beef
Checkoff



MONTANA TELEVISION
NETWORK

* Paid PSA television program for 5,000 spots
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* Digital television programming




* The conference aims to
develop leadership skills and
agriculture advocacy training.
Students are challenged to
develop their knowledge of ag-
related issues within our state
and the importance of their
individual leadership within
their chapters, schools and
communities.

e Reach: 120 middle school and
freshmen students

MONTANA FFA LEADERSHIP

BUILT WITH BEEF ACTIVITY RESOURCES

Built Beef
BEEF
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PRAIRIE STAR

Print Subscribers- 18,000 (9,700+ beef producers)

February email campaign

- % %

— Sent to 4,153, delivered 4,110
PROUD TO RAISE
— Open rate- 7.73%, click-thru rate 2.64% BEEF IN MONTANA
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Want to see more of this?

—

Sign below to keep half
your dollars with the
Montana Beef Council.

Summer grilling is brought to you by Montana'’s rarichers.
To learn more, visit UnitedWeSteak.com/Montan

Steve and Rich Roth, Roth Ranch- 2020 Beef Quality Assurance Cow-Calf Award Winn:
Get BOA certified at bqa.org.




NILE RANCHERS DAY
AND BEEF NIGHTS

 MBC was co-sponsor of Ranchers Day
and two Beef Nights

* Banner at commercial pen show arena
and NILE hospitality area

* Announcer mention during Commercial
Heifer Classic

* Full page ad in NILE rodeo program

* Logo and info listing on NILE website

Do you sell cattle in Montana? == Yes.

Have you signed a Producer Consent d
Form to keep half your checkoff

dollars in Montana? = No‘j

Do you still have to pay
the Beef Checkoff?

Yes. It is a mandatory Federal law.

What has changed?

Due to the ongoing Ranchers-Cattlemen Action Legal Fund, United Stockgrowers of
America (R-CALF) versus U.S. Department of Agriculture lawsuif, Montana ranchers
who would like up to half of their dollar to remain with the MBC Board of Directors
will need to complete a producer consent form on an annual basis.

What happens when | sign the consent form?
Your name or business is matched up to your cattle sale(s) and the funds are

requested back from the Cattlemen’s Beef Board. Your consent authorizes the
Montana Beef Council board to carry out programs designed to stimulate beef
demand. By signing a form, you are allowing the MBC Board of Directors to have
local input about beef education and promotion, right here in Montana

What happens when | don't sign the form?

If your form is not refurned, your full checkoff dollar will remain at the national level
with the Cattlemen’s Beef Board. The Montana portion of those checkoff dollars are
being held in a bank account and not being used for any beef promofion, research
or education.

Where can | find the form or learn more about what the Montana Beef
Council does?

The form, checkoff results and more information is available online at
www.MontanaBeefCouncil.org or by calling (406) 656-3336.
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YOUNG AG LEADERSHIP
GCONFERENGE

Do you sell cattle in Montana? === Yes.  YALC is an event that brings
Have you signed a Producer Consent J together young People In
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What happens when | don’t sign the form? .
If your form is not returned, your full checkoff dollar will remain at the national level [} B f I d \V,V/ h h I ff
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Where can | find the form or learn more about what the Montana Beef
Council does? 3
The form, checkoff results and more information is available online at ® Locatl on:. B utte
www.MontanaBeefCouncil.org or by calling (406) 656-3336.
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WESTERN AG
NETWORK

* Formerly Nemetz

Communications, VWestern
Ag Network delivered 6
radio ads/month on 14
statewide radio affiliates
(72 total ads), including 40

bonus spots




#TRADESHOWLIFE

e Montana Farm Bureau
e Montana Farmers Union

* Montana Stockgrowers
Association

e Montana Cattlemen’s
Association

* MATE Show



PRODUCER
OMMUNICATION

MORTANA Montana Beef Council
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Oeetober 1, 2009
FOR IMMEDIA

New

BILLINGS, MONTANA — In action concluding i1s Sepl. 12-13 mecting in Bilhngs, the B
Montana volunteers, mcluding members from nearly all sepments of the beel supply chan
for nearly 30 beel demand-building and producer communication project funding requesis
board of directors abo elected new leadershap that will guide the council for the next two y
Dell, Mont. will serve as president and Brett Danley from Jondan, Mont. will ssrve as vice p

“I lave cn & Bamily-owned ranch m Dell mising commercaal caltle. This allows me the oppo
hisshand, Heath and our 3 kids, as wiel as has parents and his sister"s Gmuly,” said Martmel|
1o hve. Workmg and mising our family doing what we love and producing beel we ane proud
Serving on the councal | have come (o appreciate that even mome

The new hscal year begms Ocl. 1 and programs. will be funded with consented beel checkolT o
had returned from the Cattlensen's Beel’ Board. The Montana Beel Council budgeied 519,575
programs, 348,380 for im-state beel promotion activities, $113_ 260 for produs
mational comsumer beel marketing and 5. W for inlernational beel marketing

“I really emjoy le@ming mare aboul sur opportumties for marketng beel in foreign countries bed)
percenl of the world's populstsn hving cutssde the U5 said Daley. “1 was appomted o the o
Montana Farmers Unson and | run caitle 1n eastern Montana. What | hke about our council 15 that
the: state and dfferent 3 5, and that makes. for some greal discussion shout bow best o spen
bee! promotson and education.”

Addibsonal marketing programs could be funded after Montans producers provide alfarmative cons:

Council o retain half of thear 31 per head beef checkoll assessment. Other anticipated expenses fun
budget include 5357, 101 for mandatory collection expenses, admamstration, consent form processmg
Department of’ Livestock expenses, mestate travel and office expenses.

“I dacdn’t know much showl the beel checkoll before | staned an the council, just that i@ wis a dollar el

Checkoll callection remains mandatory, however the programs will oaly be carmed cut by Moeatana Beel Council afler
Montana producers complete and return the Producer Consent to Fund Moatana Beel Council Form on an annual beses or
belore selling cattle. The form can be obtamed at www. MontanaBeelCounclorg or by calling the offsce at {#6) 656~




meuns - Montana Beef Council

Straight talk from your fellow ranchers.

In 1954, the Montana Beef Council was created by cattlemen for beef
promotion, research and education. Marketing has changed over the
years, but today’s cattlemen are still seeing the benefits.

Brought to you by the Montana Beef Council. Gettmg more beef on
more plates for over 60 years. #\Montanalov S

menans - Montana Beef Council
@ September 1at6:30 AM - @

Straight talk from your fellow ranchers.

In 1954, the Montana Beef Council was created by cattlemen for beef
promotion, research and education. Marketing has changed over the
years, but today’s cattlemen are still seeing the benefits.

Brought to you by the Montana Beef Council. Gettmg more beef on
more plates for over 60 years. #Mor e 3

MBC “DOLLAR"

monens - Montana Beef Council
June 30- Q@

Straight talk from your fellow ranchers.

In 1954, the Montana Beef Council was created by cattlemen for beef

promotion, research and education. Marketing has changed over the

years, but today’s cattlemen are still seeing the benefits.

Brought to you by the Montana Beef Council. Getting more beef on
more plates for over 60 years. #Montana Beef #BeefCheckoff







MONTANA FARM BUREAU
FEDERATION AG IN COLOR
DRAWING CONTEST

* Ag in Color is a drawing contest for Montana
students in K-6™ grade. MBC support is
dedicated to the 3 grade drawing category,
“Cattle of Montana.” Funding provides for the
winning student and their family to participate
in an agricultural tour and experience in
Helena. Partial funding used to offset printing
costs related to promoting agriculture and
beef cattle.

e Audience Reach: More than 200, statewide

* Winner: Rhiaunna Simonson, a 3rd grader
from Phillips County




ENVIRONMENTAL STEWARDSHIP
RAISING THE STEAKS TOUR

The tour provides regional influencers — chefs,
restauranteurs, food & lifestyle bloggers and
media— with a dynamic, hands-on experience on
a working Montana cattle ranch.The experience
will bolster their understanding of an accurate,
complete view of ranching’s role in sustainability
and environmental stewardship.The tour
facilitates diverse, informative discussion that
highlights current issues and solutions to
challenges conservationists and ranchers face
when managing our Montana landscape for
future generations, and how that impacts the
beef our guests buy, serve and enjoy.
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Audience Reach: 50 tour participants, hundreds
of readers/followers through publication after
event e

Location: Castle Mountain Ranch, White Sulphur
Springs




MONTANA CATTLEWOMEN
BEEF EDUCATION

* This statewide program provides a broad
range of current, informative beef materials
incorporating STEM. Beef is emphasized in
good nutrition practices, alongside food safety
and how to have a good cooking experience in
the classroom.Teachers and students are
offered opportunities to use raw beef for
cooking experiences in the classroom.
Teachers receive lesson plans and
demonstrations are available.

* Audience Reach: |10 schools; [,415 students
received hands-on cooking experience with
beef; 2,200 4*" graders participated in the NILE
beef/cattle experience (numbers lower due to
school closures)




MONTANA GATTLEWOMEN
RANGH RUN

* This relay run through public and private lands managed by ranchers,
portrays the positive image of cattle husbandry and sustainability.
Runners experience pristine views and interact with other agriculture
athletes and ranchers.The finish line includes a beef meal, educational
materials and signage regarding beef sustainability and the importance
of beef in an active lifestyle.




MBC WEBSITE RESOURCES

eEET

CATTLEMEN'S CORNER

PROECTANDING  ABoUTUs  evcmon Q)

RECIPES

CLASSROOM RESOURCES
SCHOOL FOOD SERVICE RECIPES

incorporate bee
king resources

into your classroom! From meat id

fication and
ese g
ttings.

s 1o learning about beef from pasture to plate

perated into various classroom s

BEEF UP YOUR SCHOOL LUNCH MEALS WITH ZINC, IRON AND PROTEIN (PLUS OTHER
ESSENTIAL NUTRIENTS) BY USING BEEF! CHECK OUT THESE GREAT SCHOOL FOOD
SERVICE RECIPES CREATED JUST FOR THE LUNCH ROOM.

BUILT WITH BEEF ACTIVITIES FOR KIDS BEEF UNIVERSITY
SCHOOL FOOD SERVICE FACT SHEET >
FIND MORE BEEFY RECIPES HERE >

MASTERS OF BEEF ADVOCACY

BASIC COUNTRY BEEF BREAKFAST SAUSAGE BEEF BREAKFAST PIZZA OLE BEEF SAUSAGE LASAGNA

Try out the Buit with Beef Activity!

Participants will leam what protein is
and about the essential nutri
provided by bee

Coloring Pages, Word Search Sheets,
Crossword Puzzles, Mazes and More!

s
along with the
benefits of protein. They will discover LEARN MORE
that all proteins are not created equal

and the importance of protein

distibution throughout

Beef U is FREE and EASY
incorporate into your teaching with
the simp

e goal of educating your to be a strong advocate for
students on whe comes from community. This free. s
and how it can be successfully utilized online course provides farmers,
in the kitchen ervice providers,
the day.

EARN MORE
LEARN MORE

ommunity the
resources to by

RECIPE >

and answer tough qus
beef and raising catte.
RECIPE> RECIPE >

LEARN MORE

MY AMERICAN FARM

THE PURPLE PLOW

PURPLE PLOW PUZZLERS FEEDING MINDS PRESS

HOW WL YOU CONSTRUCT AMSDEL
RANCH THAT ADDRESSE5 THESS !

ol S O
cd _Bach i FEEDING MINDS
This STEM challenge platform for

S ACATTLE
ONCEG

These short challenges called
) and high schocl 3 5 2
'Puzzlers” give students a small
students offers a challenge and some Sddinns These accurate agriculture books are
parar for students to work Sezo! 5 available for purchase but there are
generally take a coupl 3
through the enginearing design ntable books for readers
process to propose a solution. LEARN MORE in grades 3-5. They can be read, or
online games for grades K-S LEARN MORE

ach children math, reading, science
and social studies skills in thy
of agriculture. Check out the:

LEARN MORE




EARTH DAY RECOVERY

ACTIVITIES AT HOME
* No-Plastic Buy Challenge

| *Reduce Meat & Dairy Consumption
| =Cut Back on Water Use

| *Backyard Compost Pile

‘| »Build a Birdhouse
. - Recycled Crafts

* In response to suggested “Earth
Day Activities,” KTVQ offered
interview to allow for a balanced

agriculture response.

- a7 1 m |l55n1515

ED AT AVOIDING (ONTRA('"ON WHILE MONTANA REP. GREG GIhNFORTE HAS ALSO ADVOCATED T(

L T - -

* 4-minute interview with additional

\ MMNme

positive commentary from the

NEWS > MONTANA NEWS

anchor and meteorologist
"Beef is best" - Montana Beef Council

afterward promotes healthy environment

* Dozens of positive social media
responses following MBC
interview

K

B ] MONTANA THIS MORNING .
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Montana Beef Council Executive Director Chaley Harney visited with Q2

rsday i i i i s BILLINGS FEDERAL
on Thursday morning to provide a response following a national news GG oo
report that suggested reducing beef and dairy consumption to help the
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RETAIL MEAT CASE
DIVIDERS

Town & Country- Lewistown
Day one meat sales- $4,000

IOIHIA

Day two meat sales- $8,000 oy . BEEF
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FOODS
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I COUNCIL
Funded by Montana Ranchers




BILLBOARDS

Miles City, Three Forks, Missoula

Repeat weekly
viewers:

Missoula- 62,886
Miles City- 12,353
Three Forks- 23616

:::::::




MONTANA GATTLEWOMEN

* Support for local
Cattlewomen events that
promote and educate
consumers about beef
through nutrition
information, hands-on
demonstrations, ranch
tours and stewardship of
the land.

* | ocation: Statewide




BOBCAT SPORTS PROPERTIES .4

* MBC received logo placement on the in-game replays at 3 home football
games. Approximately 75-85 replays air each game, with MBC on /3 of

them.
* Audience Reach: Averaged 18,294 at each game
Ag Appreciation
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GRIZZLY SPORTS
PROPERTIES

* MBC received LED signage at two Griz football games.
* Audience Reach: 46,405

From tailgating to touchdowns... Beef wins.  «FundedBy Consented Montana Ranchers




NORTHERN NEWS
NETWORK

* Annual radio advertising
campaign on 50 radio stations
across Montana.The campaign
focused on consumers ages 18+
in weather; news, talk and
sports.Ads touted beef’s
nutritional benefits as well as
promoted beef’s image and
brand, utilizing national radio
ads.

* Ran 185 out of 144 radio spots.
Averaged 3.4 bonus/unpaid
spots per month.




KULR8 STEAKHOUSE TOUR

Steakhouse Tour carried out for four months at Montana steakhouses
chosen by KULRS8 viewers.Two segments featured on television and radio
each month.

Banner ads, online segments, radio mentions.

Locations: Jakes Downtown, Bull Mountain Grille, Dickey’s BBQ, Carbon
County Steakhouse

o

EKULR KGHL

Nominate your favorite Steakhouse
or Restaurant at KULR8.com or Mighty790.com *-




NORTHEAST BEEF
PROMOTION INITIATIVE

NEBPI extends beef content/messaging to

the heavily populated Northeast region of
the country (12 states), home to 23% of
the U.S. population. They focus on supply

oto
hamp, Sh Tiptj

chain engagement, consumer marketing, and <
and ¢,
nutrition influencer engagement. 55 o

3nd Indiityy, Exp

Event: 2020 Giant Capital National ey i
Barbecue Battle (virtual experience) V

— Digital ads, social media outreach, radio
mentions, radio spots

Audience Reach: Metropolitan Northeast - — ]
Consumers- 771,000 impressions and over
3,300 engagements



MONTANA CATTLEWOMEN
TRADE SHOW PROMOTIONS

 MCW participates in several
large events held through the
state, giving the opportunity to
promote beef consumption. : g
Most often samples are served L W [
with accompanying recipes. ) = &
Frequent engagement with
consumers allows for answering
questions about beef
production, health benefits of
beef, cuts of beef and more.

e Audience Reach: 300+

e Events: MATE show, Beef &
Bourbon pairing, Renegade
Steer Show




U.S. MEAT EXPORT
FEDERATION

* Worked with retailers to conduct
special sales promotions for
American beef.

* 2 major retailers with 505 total
outlets featuring chuck eye roll
steak, short plate, striploin steak.

* Following these promos, many other
supermarket chains conducted
similar promos, receiving POP
materials and tasting demos.

* “Meat Day” promo on Feb. 29 at
|41 outlets. Living up to the hype,
the chain’s U.S. beef sales for the day
grew 145%.

*Meat Day, or Niku no Hi is celebrated every 29t of the month, as 2 and 9, which can be pronounced ni and ku in
Japanese, is pronounced identically to niku, the Japanese word for meat— February 29" was particularly momentous,
happening once every four years.




FIRST RESPONDERS LUNCH

* Nearly 450 beef lunches served at Riverstone Health and Billings
Clinic for first responders and front-line workers in the area,
coordinated by Passages Culinary Arts Program.

AAEATmE AT W F
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(e Arugula Salad * Chipolte Espresso Beef Tenderloin with
Shili Potatoes - Both paired with bourbon or red wine *
y and Roasted Jalapeno Sorbet with Fresh berries, & Mint -
Paired with Gorgeous Vodka

saron Cigars feature a Nicaraguan Habano wrapper, Dominican
der, and Dominican Seco and Nicaraguan Viso filler for a rich
natural aromatic, classic tobacco flavor.
No preservatives or artificial additives.
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|9 restaurants
across the state
over |5 days
2,400+ pounds of
beef sold

Happy customers
Happy staff
Happy owners

MONTANA BEEF COUNCIL PRESENTS:

ENJOY YOUR
BEEEF MEAL AT
50% OFE

Get@ahugédiscount on all our burgers, steaks,
sandwiches and more for one day onlyl

Tall Boys Tavern
April17 |11 AM to 8 PM
122 Central Ave., Hobson, MT
For one day only. enjoy all our beef dishes at half

the price! Takeout available. Call 406-42-5444 and
see our menu at www.tallboystavern.com

=qu  Montana Beef Council
¥ oiise@

Coming to a city near you... check out all your favarite restaurants
participating in the half-off beef promation! winwinwin
#bringthemtothetablewithbeef #montanastrong

April 10: Stacked, 2 Montana Grill (Billings)

April 14: Thirsty Turtle Burgers & BBQ (Big Timber)
April 17: Oktoberfest German Restaurant (Billings)
April 17: Bull Mountain Grille (Billings)

April 17: Iron Star Pizza Company (Big Timber)

April 17: Tall Boys Tavern and Catering (Hobson)

April 17: Airport Inn {Miles City)

April 17: Big Bull Bar & Grill {Winston)

April 18: Backyard Tap House (Florence)

April 18: Touch of Country Catering (Absarokee)

April 18: TEN at the Northern (Billings)

April 20: Timber Bar (Big Timber)

April 23: High Horse Salocn (Billings)

April 23: Sophie’s Kitchen (Billings)

April 24: Buffalo Block Steakhouse at the Rex (Billings)
April 25: Ranger Lounge Casino&Eatery (Sidney)

April 25: Stagecoach/Me Too Pizza (Culbertson)

April 25: The Grand Hotel, Big Timber, MT (Big Timber)
April 25: Donivan's Restaurant - Pub & Casino (Anaconda)

00 =3

20 Comments 113 Shai

A share O

Oldest

oY Like () Comment

View 16 more comments

Donivan's Restaurant - Pub & Casino
Thank you again our sale day was beyond amazing

Like - Reply - 20w

1y

HALF-OFF BEEF PROMOTION

Angela Green
What a great ideal!! ©Q 2

Like - Reply - 22w

Backyard Tap House
Stoked! Cheers

Like - Reply - 22w

Thirsty Turtle Burgers & BBQ
this was amazing! | hepe it helps everyone else like it
helped us!!!! Thank you so much Montana Beef Council!
#staystrong #supportsmallbusiness

QD:

Like - Reply - 22w

Kyle Osbomne
Gena Jessica

Like - Reply - 22w
> 2 Replies

Bull Mountain Grille
Amazing! Thank you Mentana Beef Council! You have
wonderful hearts! Thank you for helping us support our
amazing loyal guests!

002

Like - Reply - 22w

Iron Star Pizza Company
Thank you Montana Beef Council, for supporting us small
businesses and a big thank you to Chaley! She is very
supportive and helpful.

Like - Reply - 22w 0 !
Big Bull Bar & Grill

Thank you so much for your support!

Like - Reply - 22w 2
Donivan’s Restaurant - Pub & Casino

Thank you! This is an amazing opportunity!
Like - Reply - 27w o 1
Sophie’s Kitchen

Yay!l We're so excited! Thank you!

Like - Reply - 27w o 1

Barbara Wells
Thanks for doing this!

Like - Reply - 21w

Kelly Severson Deming
Samantha and Caleb if you order beef meals {burgers,




HALF-OFF BEEF PROMOTION

e Some restaurants sold out of product
“ Audrey Olson

and had to stop taking orders. A AN
* lron Star Pizza (Big Timber) sold out of A big thank you to the Montana Beef
their “Take n BBQ” packages in a Council for promotlng beef by supporting
| restaurants in our state. Stan and | loved
matter of four hours! our steaks from our favorite place- Tall
. . . Boys Tavern and Catering, easily found in
° Alr'port Inn (Mlles Clt)') was only open downtown Hobson. We would have had
from 4-8 pm... but they sold 238.5 prime rib, but they were sold out by 10:00
pounds of beef! They had to take the ARG

phone off the hook to stop taking
orders for a little bit and get caught up.

* A customer trying to order at Bull
Mountain Grille (Billings) said their call
log showed they called them 100 times
trying to get through and place an
order!

 Tall Boys Tavern (Hobson) sold out of
prime rib by 10 a.m.and had to stop
taking orders altogether at 2 p.m.




EEF KIT FOR RESTAURANTS

CHUCK

BRING THEM TO THE TABLE
WITH BEEF

SBwsp,

AN e

CHucx mow . COUNTRY-STYLE Rigs

THIS ISUS:

THE MONTANA BEEF COUNCIL WAS CREATED BY
CATTLEMEN AND FOR CATTLEMEN IN 1954 AND IS
ORGANIZED TO PROTECT AND INCREASE
DEMAND FOR BEEF AND BEEF PRODUCTS THROUGH
STATE, NATIONAL AND INTERNATIONAL

CONSUMER MARKETING PROGRAMS THEREBY
ENHANCING PROFIT OPPORTUNITIES FOR
MONTANA BEEF PRODUCERS.

ou +
byccf = love

STAY SOCIAL WITH US!
WIRGALIINIE

INSIDE /

intro to MBC - cut finder -
cut charts - tools of the
trade - foodservice tips -
and more!

| 8-page resource guide for restaurant operators




TRUGKER APPRECIATION

* 850 lunches, 426 pounds of hamburger
and |30 pounds of beef hot dogs

* Great response from truckers and very
positive social media coverage

“I want to be sure and thank you for the amazing lunch we were served at the
weigh station as we travelled through Billings for our company, May Trucking out
of Brooks, Oregon. It was quite emotional for us to see all the people cut there
sacrificing their time to do that for us. It put a smile on our face, and gave us
hope that we CAN return to normalcy soon. Thank you again for your care.”

“Please thank everyone involved for the delicious lunch served at the Billings
weigh station eastbound. Food was great, especially the burger.”
-Rusty the Trucker

“West bound today on I-90 and got a fabulous meal at the weight station. I am
speechless. Only one or two watery eyes. Thank you very much. | do appreciate.”

peet

=wuns  Montana Beef Council

Apr a

TRUCKERS MOVE AMERICA! Montana Beef Council is proud to keep
them fed! We will be helping distribute beefy lunches at the I-80
Weigh Station, Exit 439, to keep them geing for the long haul!

#thankyoutruckers #montanastror Zbeefisfuelforthefinist

TRUCKER APPRECIATION WE HOPE
YOU ENJOY YOUR FREE MEAL ON US

Organized and distributed by Big Sky Pilot Car
serving all of your Montana and beyond pilot car
needs

406-697-5909
bigskypilots@outlook.com

Thank you drivers for all you
have done in these trying times.
We appreciate your sacrifice.

Thanks to all the volunteers and all who supported us.

Special thanks to Montana Department of
Transportation, Montana Beef Council, Sysco,
Sweetheart Bakery, Sam’s Club, Walmart, Frito
Lay, Uhaul, Silver Tip Propane
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Promaotion Boosts Restanrant Beel Sales and Stafl Spirits
Prowotional parmership grew beef demand and goodwill for Montang restawrants diving COVID-18 By
bringing comfort food o the family dinner able

BILLINGS, MONTANA — The Momana Beef Council (MBC) executed a promotional partnership that allowed
many restaurants to boost sales while customers enjoyed discounted beef menu items during the statewide
lockdown. During a two-week promotion, nearly 20 restaurants from all across Montana participated in the
“hal f-off beef promotion™ that allowed them to discount their beef menu items for one day only, and the MBC
picked up the tab for the other half of all the beef sales.

“After the mandated social distancing guidelines, my mother-in-law, Valerie, and I felt disheanened about the
future in food service, said Liz Carr, owner and operator of Tall Boys Tavem in Hobson. “While we put
together various promotions to bring in customers, the Montana Beef Council’s pannership drew the most
patrons we lad seen in the two weeks sinee COVID-19 precautions closed our dining room! What a gift to
participate with the Montana Beef Council ™

In one of their respense efforts to the COVID-19 crisis, the MBC Board of Dircctors committed a limited
amount of funding towards the partnership and the promotion filled wp quickly. For cach beef meal that was
purchased, the MBC reimbursed the restaurant for half of the price and the customer enjoyed the meal at half of
the cost. The parinership generated 2,400 pounds of beef sales and stimulated community restaurants beyond
their expectations.

The phomne did not stop ringing for the participating restavrants, and some had to take the phone off the hook or
pausc online ordering just to catch up with their orders. One customer reported that their phone log showed they
tricd calling their favorite restaurant 100 times trying to place an erder. Another restaurant was only open from
4:00 p.m. vo 8:00 p.m. and they sold 226 pounds of beef. The flusry of activity in one community even caused
local law enforcement to cheek in on the situation.

“As | monitored the progress of each restaurant’s event, the response was incredible and heartwarming,” said
Chaley Hamey, Montana Beef Council executive director. “Many restaurants had such an overwhelming
response that they sold out of beef, some in a matter of hours. It was ineredible to see the response in cach of
the communities and the ripple effect of support during these challenging times.”

The participating restauranis reporied a boost in employee morale and enjoyed the opportunity to be busy_ This
was a welcome stress compared to the worries brought on by COVID-19 closures which resulied in some
restaurants closing operations altogether. Restaurant patrons safely filled curbsides, sidewalks and waiting areas
o support the promotion that ran from April 10-25.

Monlana Beel’ Councal 15 orgamzed to protec! and increase demand for beel and bee! products through stiale, natwonal and
international consumer marketing programs thereby enhancing profit opportunities for Montana beel’ producers.
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April 9, 2020 Chaley Hamey, Executive Director

FOR IMMEDIATE RELEASE (406) 855-2857
chaley@montanabeefcouncil.org

Comfort Food During Crisis
New beef promotion builds demand and goodwill for Montana restaurants during COVID-19 by
bringing comfort food to the family dinner table

BILLINGS, MONTANA — The Montana Beef Council is rolling out a new promotion to help
consumers enjoy the comfort of beef meals from their favorite restaurants during the COVID-19
pandemic. During the coming weeks, as restaurants across Montana remain closed, patrons can
still purchase meals through takeout and delivery. And Montana Beef Council, through the help
of Sysco Montana, is partnering with restaurants all across the state to offer “half-off” nights for
beef meals. For each beef meal that is purchased, Montana Beef Council will reimburse the
restaurant for half of the price and the consumer can enjoy the meal at half of the cost.

“This concept was created to bring the comfort and great taste of beef into homes all across the
state,” said Kiley Martinell, Montana Beef Council president. “Bring them to the table with beef,
and what better way to enjoy beef than to have your favorite chef prepare it?”

The Montana Beef Council Board of Directors unanimously approved putting nearly $20.000

consented dollars towards this concept and it will be offered on a first-come, first-served basis to
restaurants all across the state. Restaurants will then choose a date for their half-off feature night
and consumers can look forward to ordering their favorite beef meal from them at half the price.

“These are challenging times for everyone. but we are up to the challenge and secking ways to
help others as we all work through this together,” said Martinell. “This promotion 1s good for our
Montana ranchers to see that we continue to build beef demand even in times of crisis. And it is
great for consumers to enjoy their favorite restaurant’s beef dishes in the comfort of their own
homes.”

The Montana Beef Council continues to operate remotely and carry out the services of the
Council. Restaurants that are interested in participating should contact Chaley Hamey at (406)
855-2857 or chaley@montanabeefcouncil.org.

Montana Beef Council is organized to protect and increase demand for beef and beef products

through state, national and international consumer marketing programs thereby enhancing profit
opportunities for Montana beef producers.




COMFORT FOR CONSUMERS
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Check out these tips for food safety, handling and storage to help if
you're stocking your freezer or shopping in your freezer!

STORING BEEF

When shopping, pick up beef justbefore checkingout If it
will take longer than 30 minutes to get it home, consider
keeping itcoldinacooler.
* Refrigerate orfreeze assoon aspossible after purchasing
« Ifyouplanto freeze your beef, think sheadto yourweekly
meals and re-package into right-size portions foryou and

=gue Montana Beef Council
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| VISP
Activities for Kids: Coloring Pages, Word Search Sheets, Crossword
Zles, Mazes and Mor

montanal

Montana Beef Council -
Resources

Montana Beef Council - Classroom
Resources

Nant the kids to help out in the kitchen? Check out these kid-friendly

1@

-g«atr; Montana Beef Council
March 26 - @

Hungry for learning? Check out these interactive games to keep your
kids going!

moun  Montana Beef Council
+ baet e

9.9

Do you know proper freezing and defrosting methods for beef? Here's
3 handy guide:

REFRIGERATOR AND FREEZER
STORAGE GUIDELINES

Recommended Storage Times for Maximum Quality

From Package Date

Fresh Beef

Steaks, Roasts 3to 4 days 6to 12 mo.

Stew meat, Kabobs, Strips  2to 3 days 6to 12 mo.

Ground Beef 1to 2 days 3to 4 mo,

Leftover Cooked Beef

All 3to 4 days 2to 3mo.

Cured/Smoked/Ready to Eat Beef

Corned Beef, ready-to-cook  1lweek 2 weeks

Frankfurters, Deli Meats 3to S days 1to 2 mo.

Beef Sausage, smoked 1 week Not
recommended

mertang
» baed

Montana Beef Council

April G- @
These individual pizzas call for only four base ingredients and can be
customized by each family member based on available ingredients!
www. beefitswhatsfordinner.com/recipes/recipe/4695/personal-beef-
pizzas

~

ITSWHATSFO NERLCOM
Personal Beef Pizzas

Made exactly as you like it, these individual
pizzas are fun to make together.
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Favorable Court Ruling for Montana Beef Council and Montana Producers
Favorable court ruling allows Montana Beef Council to get back to its mission

BILLINGS, MONTANA — On March 27, 2020 the Montana Federal District Court granted the U.S. Departn
Agriculture (USDA) summary judgement in the case of the Ranchers-Cattlemen Action Legal Fund, United
of America (R-CALF USA) vs. Perdue. In the suit, R-CALF USA alleged the use of industry assessments co
state beef councils for advertising and promotional materials violated the First Amendment rights of beef pro
Court found that speech by Montana Beef Council (MBC), operating under the Memorandum of Understand
USDA, is government speech.

The court entered a final judgement which effectively dissolves the preliminary injunction previously in plac
21, 2017. Therefore, as of March 28, Montana beef producers are no longer required to complete a Producer
Fund Montana Beef Council form. Montana Beef Council will remain in agreement under the USDA Memai
Understanding. Further, MBC can resume retaining fifty cents of cach dollar collected in Montana to be used
promotion, research and education under the guidance of the Montana Beef Council Board of Directors, the |
Order, and USDA oversight. Producers are still permitted to redirect their fifty cents to the Cattlemen’s Beel

“This is a huge win and a huge relief,” said Montana Beef Council President Kiley Martinell. “Our board anc
seen our operation turned upside down during this, but still managed to carry out valuable beef promotion ac
look forward to resuming business operations and I am excited about all the meaningful beef promotion and
efforts we can continue on behalf of Montana’s ranchers.”

Montana Beef Council is currently operating remotely due to COVID-19. The next board meeting is schedul
19, 2020 at the Montana Beef Council office in Billings and producers are always welcome to attend. Produc
questions should contact Chaley Hamney at (406) 855-2857 or chaley@montanabeefcouncil.org.

— HEHRERHE -
Montana Beef Council was created by cattlemen and for cattlemen in 1954 and is organized to protect and

increase demand for beef and beef products through state, national and international consumer marketing
programs thereby enhancing profit opportunities for Montana beef producers.
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Chaley Harney, Executive Director
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chaley@montanabeefcouncil.org

Beef. It’s What’s For Dinner. Shares Easy Recipes Featuring Pantry and Freezer Staples
Montana Beef Council helps make the most of groceries with simple and satisfying beef recipes

BILLINGS, MONTANA — While families are spending more time at home., the Montana Beef Council is
here to help by sharing beef recipes using common freezer and pantry staples. Some of these options
include:

e Beef and Egg Breakfast Mugs — Four basic ingredients and a mug is all that is needed for this

recipe.

e Beef Quesadillas — This complete meal can be table ready with just five ingredients and 30
minutes.

. rky Trail Mix — A convenient and customizable snack with as few as four ingredients.

. Beef Meatloaf — This simple meal calls for fewer than 10 pantry staples and 1.5 pounds of

ground beef.
e Chocolate Beefy Brownies — An casy brownic recipe that can be made with items commonly kept
on hand.

“Beef It’s What's For Dinner is here to help with meal solutions by providing recipes that use common
staples many families already have in their pantries and freezers,” said Chaley Harney, Montana Beef
Council Executive Director. “These recipes are easy to make with the step-by-step directions on
BeefltsWhatsForDinner.com.”

In addition to these simple recipes, check out BeefltsWhatsForDinner.com for a full collection of cooking
lessons. With detailed instructions and tips for a dozen different cooking methods, from grilling to
pressure cooking, these cooking lessons are a great resource for all levels of home chefs.

- HA#BEAHE -

The Montana Beef Council is organized to protect and increase demand for beef and beef products
through state. national and international consumer marketing programs including promotion, education
and rescarch, thereby enhancing profit opportunities for Montana beef producers.




THE SOGIAL NETWORK

A burger {recipe} a day...to build up to National Beef Burger Day!

menana - Montana Beef Council .
‘@ mentans Montana Beef Council
¥ May12-@ * beet .
@ 22

Master this classic burger recipe and you'll be the king (or queen) of
the grill from here on out! This unigue burger is topped with the flavors of Thailand: peanut

https://www.beefitswhatsfordinner.com/recipes/recipe/3890/classic- butter, lime juice and hoisin with the crunch of cabbage.
beef-cheeseburgers hitne s /iwww.beefitswhatsfordinner.com/recipes/recipe/4655/thai-

monns - Montana Beef Council
@ May26-@

~y

BEEFITSWHATSFORDIND
Classic Beef Chees Have you seen all those burger recipes? Are you ready for National
Master this classic by~ Beef Burger Day on May 28! What's your favorite burger topping?

-

BEEFITSWHATSFORDINNER.COM

Thai Burger

This unique burger is topped with the flavors of
Thailand: peanut butter, lime juice and hoisin
with the crunch of cabbage.

king (or queen) of th

monans - Montana Beef Council
May 28 - Q

HAPPY NATIONAL BEEF BURGER DAY!

Here are some ideas to prepare your celebration today!

https://www.beefitswhatsfordinner.com/recipes/collection/10039/the-

tastiest-burgers

menns - Montana Beef Council
@ May17-Q@

Six ingredients are all you need to prepare this delicious, delectable

deli burger recipe.

https://www.beefitswhatsfordinner.com/recipes/recipe/6078/deli- 4

burgers = |

~,

BEEFITSWHATSFORDINNER.COM

The Tastiest Burgers

Have you ever just wanted to pack a bag, hit the

road and devour all the delicious burgers across

the United States (a Tour de Burger, if you will)?...

BEEFITSWHATSFORDINNER.COM
Deli Burgers

Six ingredients are all you need to prepare this
delicious, delectable deli burger recipe.
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Enter our Grilling Giveaway! It's the perfect gift for the Dad in your lifel
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UNITED WE STEAK

menana - Montana Beef Council
L July 4-Q

Grab your steaks and join America at the grill.
#UnitedWeSteak #MontanalovesBeef

T+ UNITEp
*

*

BEEF. IT'S what's
FOR DINNER 2

*
We sTeat*
5 .

L J July 27 - Q
montana Montana Beef Council Amerlca Sayor}{ erm sea to srhlnrmg sea
‘S e #UnitedWeSteak #MontanalLovesBeef
July 11- Q
50 states. 50 steaks. Get grilling, America.

#UnitedWeSteak #MontanalovesBeef
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YOUTUBE CAMPAIGN

The Montana Beef Council YouTube advertising campaign was a 50-day flight. This
campaign focused on promoting the great taste of beef to consumers in Montana through
Beef Checkoff video assets including United We Steak and summer grilling content.

Campaign Overview

* The campaign ran a mix of national and state-developed video assets including the
United We Steak series and Montana’s Checkoff video.

* In total, the campaign generated 183,511 video views and has reached people
277,939 times.

— Video views are defined as the humber of consumers who viewed the entire
video or at least watched :30 seconds or watched the complete :06 bumper
videos.

* The videos had a 44.28% view rate, meaning over four in ten viewers chose to watch
the entire video they were served.

— This is right at the average for :15 and :30 second videos we see from other
national and state campaigns and well above the industry average of 32%.

* The average cost per view was $0.03 which is below our goal of $0.04 (industry
average is $0.05), allowing the Checkoff dollar to reach even more consumers via digital
video.

* Total budget: $2,500




RANCHERS

f you would like to donate
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LOCAL FOOD CENTERS

The Producer Partnership is a Montana effort to tak

Producer
mmunity, click the fink
d availability.

THE PRODUCER PARTNERSHIP

If you are a qualified processing faciity that wouid fike 1f you would |
o pariicipate in the Producer Partnership, click the link :
bel submit your facility as a participating - ,

PRODUCER PARTNERSHIP

OUR KITCHEN

NUTRITION RAISING BEEF CATTLEMEN'S CORNER PROJECT FUNDING ABOUT US
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Beefing up our commun

ARMERS AND RANCHERS
WORKING TO END
HUNGER IN MONTANA.

PROCESSORS

processor for your commun

LEARN MORE >

LA omes POUNDS OF HAMBURGER DONATED TO-DATE

VOLUNTEER ABOUT US

The Heart P Bar is more than our brand. The Heart is a symbol of our gratitude, love and respect for the
land and the food bounty it provides us every day; The P represents a collaborative partnership of
generous individuals, businesses, and community leaders; and, the Bar binds us all together as one
state working to end hunger in Montana.
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Kiley Martinell

Health & Nutrition
Committee

Investor Relations
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Kathy Creighton-Smith

Consumer Trust
Committee

Market Research
Working Group

Andy Kellom

Innovation
Committee

Chaley Harney

Beef Safety
Committee (non-
voting)
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ENVIRONMENTAL STEWARDSHIP AWARD

* The TG Ranch was honored as
the 2020 Environmental
Stewardship Award (ESAP)
winners August 19, at the Montana
Stockgrowers Association’s
MidYear Meeting in Billings. Each
year, the ESAP award recognizes a
Montana ranch that exemplifies
environmental stewardship and
demonstrates a commitment
toward improved sustainability
within the beef industry.

* TheVoldseth family has been
ranching in the valley of the upper
Mussellshell River for more than
140 years, working to preserve
and enhance the land for
generations to come. David, June
and Vance Voldseth accepted the
award on behalf of the family
ranch.




MSU GELEBRATE AG
WEEKEND

* Beginning with the Thursday evening social, then
onto the Ag Econ Conference, followed by the
Award & Scholarship Dinner; and wrapping up
with the pre-game brunch, the Celebration of
Ag weekend is full of support and gratitude for
past and future agriculturalists.

TION

in this 40z serving

out of a wrecked

semi reefer, two
children and one
Animal Science :
degree later, Brian el oos

and Kary bought iron 20%
20 acres on the outskirts of Big Timber calories 350
and started their new venture. Pioneer calories from fat 100
Meats processes and sells a multitude total carbs 9%

of Montana meats, making them a
great source for the food service at their
university, Home of the Bobcats.




